SCOT COVEY
1879 Portland Avenue #4
Saint Paul, Minnesota 55104
mobile: 212.780.0287 scot@redpets.com

Summary.

Entrepreneurial design and marketing professional with twenty years experience in graphic design, corporate
image building, management and goal- and mission-based consulting. Special expertise in integrated marketing,
advertising, and graphic design. Accomplishments include starting and managing a cooperative independent
record store, conceiving and executing effective marketing strategies for political campaigns in both New York and
Minnesota, and designing tracking systems for an Eastern Europe-based nonpro t organization.

Design experience.

o Managed graphic design and production (both covers and fully-designed interiors) for numerous non ction
books, Black Dog & Leventhal Publishers.

o Designed promotional materials and books for public affairs forums sponsored by Milano Graduate School, New
School University, New York.

o Provided graphic and systems design and designed and developed publication production process and standards
for city guidebooks published by Not For Tourists: New York City, Los Angeles, Chicago, San Francisco, Boston,
Washington DC, Philadelphia, Atlanta, Brooklyn.

o Designed and developed corporate image and website for In Camera art gallery (New York City). Created
ongoing print advertising campaigns for the af liated Monaco Reps agency.

o Numerous other projects, including ongoing work with illustrators and photographers, work with logo design,
retail catalogs, brochures, direct mail, signage.

Marketing and advertising experience.

o Created and developed an acclaimed comprehensive promotional image for a Minnesota State Senate race and
a major New York City-wide political campaign. Designed and wrote signage, mail pieces, campaign yers, and
e-campaign elements for a coordinated, bold, and memorable visual presence.

Conceived and implemented promotional campaigns for a number of retail stores.

Designed corporate identity and logos for nonpro t and for-pro t organizations.

Initiated and co-developed the Nonpro t Communications Center, an advertising and public relations center
serving nonpro t organizations in Minnesota.

o Managed all aspects of direct mail campaigns for textbooks within a college bookstore.

Consulting and management experience.

o Managed all aspects of an effective Minnesota State Senate campaign. Particular innovations included using
a combination of technology, statistics, cost-bene t analysis, and hands-on supervision to create an ef cient
operation and positive working environment.

o Managed volunteer coordination, intern recruitment, and Manhattan eld coordination for New York City Public
Advocate campaign.

o Redesigned volunteer management system for congressional campaign in Minnesota. Created volunteer
management database which improved tracking abilities and increased ef ciency in volunteer usage.

o Established and managed all aspects of independent record store. Evaluated employee management process and
successfully restructured business model to create a customer-owned co-op.

o Provided consultation and training to nonpro t organizations in marketing and project management issues.
Utilized a consulting framework which encouraged mission-oriented planning and inspired clients to think
broadly, creatively, and long-term about problems and solutions.

o Designed and built inventory management and invoicing system for international nonpro t arts organization.
Greatly increased productivity while simultaneously enhancing customer service operations.






